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10.00: Welcome to all participants - Atrium 

Introduction : Jean-François LEMOINE (Sorbonne) & François RYCX (ULB) 

Chairperson: François RYCX (ULB) 
 
10.30 – 11.00: Héla BEN MILED CHERIF (Sorbonne), Relation entre e-leader d'opinion et la 
marque: de l'attachement à l'amour de la marque dans une communauté virtuelle. 
 
11.00 – 12.00: PhD students’ presentations 
 
● Kevin PINEDA-HERNANDEZ (ULB-UMons), Moving Up the Social Ladder in Belgium?  Wages 
of First- and Second-Generation Immigrants from Developing Countries. 

(Paper co-authored with François RYCX, ULB & Mélanie VOLRAL, UMons) 
 

● Ahmed KHALED FAROUK SOLIMAN (Sorbonne), The Effects of the Corporate Social 
Responsibility Performance on the Idiosyncratic Volatility in Europe. 

(Paper co-authored with Erwan LE SAOUT, Sorbonne) 
12.00 – 14.00: Lunch  

Chairperson: Roland GILLET (Sorbonne) 
 
14.00 – 14.30: Pinar CELIK (ULB), Self-other Disagreement in Leader-member Perceptions in Flat 
Team Structures. 

(Paper co-authored with Claudia TOMA, ULB) 
 
14.30 – 15.30: PhD students’ presentations 
 
● Ghalia BOUSTANI (Sorbonne), Les caractéristiques de l’atmosphère d’un magasin éphémère : le 
cas de magasins éphémères à vocation commerciale ou évènementielle.  

(Paper co-authored with Jean-François LEMOINE, Sorbonne) 
 
●  Alexandre SCIVOLETTO (ULiège), Agency Costs of Dry Powder in Private Equity Funds. 

(Paper co-authored with Marie LAMBERT, ULiège & Tereza TYKVOVA, University of St. Gallen) 
 
15.30 – 15.50: Coffee break 
 
15.50 – 16.50: PhD students’ presentations 
   
● Emmanuel SUKADI A SUKADI (UMons), Export Diversification and Economic Recovery from 
Crises: Empirical Investigation. 
 
● Alexandre NASSAR (IAE Paris-Sorbonne), Marques activistes. Comment l'activisme de marque est 
appréhendé par les internautes et les bénéficiaires de la cause : le cas des publications de marques en 
faveur des LGBT. 

(Paper co-authored with Géraldine MICHEL, IAE Paris-Sorbonne & Valérie ZEITOUN, IAE Paris-Sorbonne) 
 

16.50 – 17.00: Conclusion of the day: Roland GILLET (Sorbonne) & François RYCX (ULB) 
Each intervention will last: 20 min. of presentation and 10 min. of Q&A  


	THE SEVENTEENTH DAY OF SCIENTIFIC COLLABORATION BETWEEN THE DOCTORAL SCHOOLS IN MANAGEMENT SCIENCE
	UNIVERSITÉ PARIS I-PANTHÉON-SORBONNE
	AND UNIVERSITÉ LIBRE DE BRUXELLES
	tuesday 17 may 2022

